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ABSTRACT

The objectives of this research were 1) to study the level of service quality
at the food market in the agricultural market Phra Nakhon Si Ayutthaya Province, 2) to study
the degree of loyalty of the consumers in the agricultural market Phra Nakhon Si Ayutthaya
Province, and 3) to study the quality of service in relation to customer loyalty in the
agricultural market Phra Nakhon Si Ayutthaya Province. The population used in the
research was the consumers who use the restaurant services in the central agricutural
market in Phra Nakhon Si Ayutthaya Province. Given that the actual size of the population
was unknown, William Gemmel Cochran’s formula was used to determine the sample
size, which was determined to be 385. The instrument used to collect the data was a
questionnaire. The data were analyzed using frequency, percentage, mean, standard
deviation, and analysis of Pearson's product moment correlation coefficient. The study
revealed that consumers who use the restaurant services in the agricultural market
Phra Nakhon Si-Ayutthaya Province are predominantlty women aged 31 - 40 years,
holding an undergraduate desree, married, and with.a monthly income between
15,000 - 25,000 THB.

The research showed that:

1) The overall results of the customer study revealed that service quality . was
at a high level. The aspect that provided the lowest level of customer service was
customer confidence, as compared to the other service quality levels.

2) The analysis of customer loyalty in the agricultural market Phra Nakhon Si
Ayutthaya Province revealed that, overall, it was at the highest level with 3 items at the
highest level and 9 items at a high level. The aspect with the level of loyalty was
fluctuation of price, as compared to other restaurant loyalty levels.

3) The relationship analysis revealed that the quality of service was

correlated with customer loyalty for restaurants in the consumer food market in



the agricultural market Phra Nakhon Si Ayutthaya Province. A medium positive
correlation between quality of service and customer loyalty was found and involved
the following aspects: tangibility, reliability, responsiveness and empathy.
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