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ABSTRACT

The objectives of this research were, 1) to study the personal factors and
consumer behavior of consumers renting artificial football fields in Tanyaburi District,
Pathum Thani Province, 2) to study the level of importance of the service marketing
mix factors in affecting the level of use of the rented artificial football fields in Tanyaburi
District Pathum Thani Province, 3) to compare the consumer behavior and the service
marketing mix factors that affect the level of use of the rented football fields, in
Tanyaburi District, Pathum Thani Province. A questionnaire was used to collect the
data in this research. The sample consisted of 385 individuals. The statistics used in
this research were mean, standard deviation and One way ANOVA.

The research found that:

1) The personal factors age, occupation, and income produced significant
differences on how the service marketing mix affected promotion people and the
process at the significance level of 0.05.

2) The service marketing mix that affected the level of use of the rented
artificial football fields by customers consisted of person deciding, shape of the field
rental cost per time, purpose, frequency, period of time, and selected football fields.
AUl of them produced differences at the significance level of 0.05.

3) The overall level of importance of the service marketing mix factors for
the rented artificial football field was at a high level. The level of importance of the
service marketing mix factors were, in descending order: distribution channels, physical
evidence, product, price, people, promotion, and process (X =3.96,3.95, 3.87, 3.86, 3.84,
3.83 and 3.71, respectively).
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