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THE VALUE OF BRAND EQUITY AND THE CHARACTERISTICS OF DEMOGRAPHY
AFFECTED ON DECISION MAKING PROCESS FOR CHOOSING TO STUDY
IN RAJABHAT UNIVERSITY CENTRAL REGION
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ABSTRACT

Brand equity of university plays an important role in decision making of
students to choose where to study. Demographic pattern of population also has a
relevance affect on value of brand equity. This study aimed at the value of brand
equity of university and population in central region of Thailand that affect the
decision making of students. Causes and effects of brand equity and student’s
decision making were also statically analyzed based on questionnaires data. 420
subjects were randomly selected from 9,912 people, a whole population, for this
study. Hypotheses were tested statistically by LISREL (Linear Structural Relationship)
version 8.80. Statistical tools using in this study comprised percentage, mean,
standard deviation, skewness, kurtosis, index of items objective congruency (I00),
Cronbach’s coefficient, and discrimination.

The casual analysis of value of brand equity of Rajabhat universities in
central region of Thailand and student decision making showed a good correlation
with empirical evidence.

1) The correlation indices including RMSEA, RFI, NFI, NNFI, GFI, AGFI and PGFI
were 0.042, 0.97, 0.98, 0.99, 0.95, 0.94, and 0.72, respectively. Demographic pattern of
population had no impact on decision making.

2) Demographic pattern did have direct negative impact on university official
services. Brand equity had direct negative impact on student’s decision making and
also had direct positive impact on university official services after being offer the
study. Student’s decision making had direct negative impact on both pre- and post-

university official services.
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Chi-Square/df <2.00 157.79/91=1.74 |  suneusi
P-value p>0.05 0.00002 WA
fudnnupampdeulunis 11lna 0 (<0.05) 0.042 BNULNEUN
UTELNUAINITITADS : RMSEA
AtlinAuaenAR0UTIFURNS (Relative Fit Index)

NFI >0.90 0.98 WL U
NNF| Wlna 1(>0.90) 0.99 UL
RFI Wlnd 1 0.97 BNULAEUN
Auilinanuanndoudeduysal (Absolute Fit Index)

GFl >0.90 0.95 WA
AGFI wlna 1(>0.90) 0.94 LN
PGF| >0.50 0.72 WL
AYITEUTUIAVBINAUAIDEN >200 328 HAULNEU9

(Critical N :CN)
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area

.17 aware
/}, loyal
-1.311.62 perce

N

other

Chi-Square=157.79, df=91, P-value=0.000

02, RMSEA=0.042

A 2 luannuduiusaunisiasiasevesnumnsdunagin v Usevnsmans
Miinasonszuiunsinduludendifnuselunminedenvigaagiinans
AAnans assulaeg)

4. wamslAseiAduUsE A avduTusTsTLUsEuARlE w1 SFudsanun
16 s dudsiinruduiusiuiomn 61 4 Taedaruduiusesnadidedfymnsadng
JeAU .05 911U 3 ¢ LauA e (Sex) fun1sasentinganiusaanis (Need) dawinfiu 1105
Az (Fac) Aun1sdsNouu3nis (Delive) HANWIAU -.103 wazaty (Fac) AUAINAIANTILY
nslgusnislusuiaa (Inten) HANVINAU -.097 wazdnlsdanuduiusosadidodAgnig
adffisedu 01 S1uau 58 4 Tasfiianisvesaruduiudfanisuanuagniay sedfures
AuduLEIIUIn Tendaus (153 §1.807 warsyiuauduiusnsau fif -.140 wans
As1zhadulsransanduiusseninaianusdunald drulvadfianiaiesiu
(ArduUsanSanduiusianduuan fanuduiusiu wasimunzauiiasluldlunis
RTIREUANARAAGRILUNAAUENTUSITE R sialY
5. HANITILATIENA1BNENAUDLATIASNe (Structural  Model) ¥o9AuUTIE
mMeusnuazallsuienely wudn dnvaglszrinsa@ns (Charac) @usanandlaniesa
wstumeunsTuusMs (Service) Inerdvinavesszenseansiiosuiesetuneunissu
U3N15 (Service)  TAWINAY -0.11 A1 tvalue  dAvifu 2,90 Tasfiaunaineiou
UINTFIUINAY 0.037
HANITIATIZVAIBNENAVRIAMAINTIAUAT (Brand) @1unsauanslaneiiuls
Funeunoun133uUINI5 (Combine) fulsTunsundan1suinig (After) wazfauds
nsgvrumsindulaien (Decisma) TngAdvswavasnmansaudfiesunededunoudey
M35UU3N"3 (Combine) SiAwiniu 0.39 A tvalue Sidwviiu 2.37 Tnefiaruaaiaaiou
@MU 011 ABvsnavesuUstuneundnisuing (After) Sauvifu 0.63 ¢
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tvalue Sidwiniu 4.27 Tasfanunainindousnasgiusindu 0.12  AdvEwavesiauys
nszuaunsAnauladen (Decisma) TAUNIAU -0.41 A1 t-value TAunIAvU -5.97 el
mmﬂm@Lﬂ?iaummgmwhﬁ’u 0.069

HANNSIATITRADVENABINTEUINNSARAUlaLdenN (Decisma) @unsauansla
Fefhulstuneunaun1sTULSMS (Combine) MnUstunaundanissuusns (After) Tagen
SvEnavenszuIumsinauladen Dedsma) 7iesunesotunoudaunsuLSMS (Combine)
fiAdvBwaiiiu -1.71 A1 tvalue fiAwvindu -6.30 Tnsfinnuaaiaadeusasgiusiniy
0.27 fuUstunouvdnsSuUs NS (After) TS nawiniu -0.70 A1 tvalue AW -3.81
TneflanuaaaadeusnsgIuwniu 0.18

NNTIATIANBNENAYDITURBUMAINITUSNNS (After) anansauandldae
wUsTumoU N15U3NNT (Service) TnpAnsvinavesuneundinisusnis (After) fiosunese
FumoUNSUSANT (Service) SiAdvEnawiifu 058 A tvalue fldwindu 7.60 Teefien
ﬂmmmﬁaummgmmﬁu 0.076

aAUsena

MnuansAnlunanuduTusiBeaivg wuil fuusidamniian fe fuls
fupoudeunisiuuinig WudumeuiidnAnweseninfeaudosnisvesnisinuisely
uIng1dy aniuagsnsdumdeyauazihdeyauiuisuiiivuiiieUssnounisdnauls
FonuthAnwisie finamavindenisrumdeyauazUssiliumaden Wy néngasiitindnu
Feansdney naidiunng Aldanglunsfnw dnenmvesranisduasdanndeunisly
unAngds fulsiifiddesiian fe nsrviunisiaduladen Thun drdudumeuluns
srduladeninAnwiseluumine1ds Tnaniaudenisindulaidioniayvesuusnis

nanlagasunuin auAasAudvesminedenudgduaiomneiivaenis
arandusmivedonady ialugunisidnlunsuminerds anusnfsonsuminede
AuAMTIgnIUTFonsvINends aadenlesiunsiuvnineidouasduningussandy 9
vosuminends felinAnwviAnninuidndauinlutunounounisiuuinis uideniu
nszvrumssinauladonuds nszvaumsdnauladentvdmanemsiuandiaudeduneuneu
n3suuinig Taedumeunaunisfuuinis dwanimssandaindonisdumdeyauay
Uszifiumaden Tusagiinszuaunisieduladon dwamanssuasBsaudetunoundsns
SUU3nIT uddureundsnssuuinig dwannsdandeduneunisiuuinis uituneunisiy
U3nsdanan1ansaaziBauandenisuszifiunanisiuing luvaeiinssurunisdnduls
Weondinaniensanazieaudenisdndulaifontarvesuuinigg wasaAnudnyue
Usgwnsenans Usznaudae ina uagiuilduinig ldiinadenszurunisdnaula usfing
yansandvauretunaunIsTULInTg
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IINWANITAATIZINLG MnUnINeeazdnlunaauduRusgeawgRang 1y
ldarsanfanusnseuiunsandulaiiensanainlunaninuduiusidanve asinavinl
ANAFUAIINAVIINTILALLTINNUINABTUABUABUNTTUUITNTHATTURBUNSINITUTNNS

Ualsuauuy
1. TolauokUINNITINY
1.1 Mnmamsanuniiidudeyaiaszdng uansliiufanuddyuesnuaing
Fu Faidelimdndnamilfluniside Useneuses msiinludensuminetds A
TnfrensumAne ds auandigniuireuviinends anudoulesiunsmmiinerdouas
Aunsnduszinnduvesnsuminends Aluadeniseouiunazduiiiinvesindnuilu

[ = =2 P v a [ L 1 3 & 1
UNINYI[YTINTNT) Gﬁfl%’]ﬂwaﬂ’]iﬂﬂ‘ﬂ’]wL‘U‘LﬂJB%aL“UQ‘UiE%ﬂH@ﬁﬂﬁW?%%LUUUi%IU%UW@

A

1%
a [y v LY

WINeFETIHAY) Al inInerdesivigasimansAneivldlunisimuaulouiesiu
mMsdeasmanisnaiauazUsunmdnuaivewninends Wevinliumangdosusgiiun
Snunndeu

1.2 msUfuldsuiimuaiuazardeuvostindnulsidundnusoluuming d
1198 lngn1sadranindnualid ansailiin@nuildid@nsdeluuminedoiia
anufiawela wagivirunAnifAdeuine1de sy

2. farauauurlumsidenduioly

2.1 msiiudunuslunsfinu wu feuadvesinAnsiwazaaninnisliuinig
VRIUMINNYI1VA])

2.2 M3AnwIAAAINIIAUA YR INEd YA g ue LilelUiATe
TNHHUNAENTN N TAAIRAEUTUN NN Yl IN 188 519])

2.3 973l93ULULTBINITITEUUUNAIUTT (Mixed  Methods) unTSKauNa1Y
sgramsidediinanasdamnimdndetu lunsinweduioly

2.4 919ldMsAATIERuUUNIEAU (Multi - Level Analysis) ilumedaildlu
MAATgiBvENavesii I svaesduRTRef sy GnuUstlassaiadusedu
g lUiUNSITeLTIRmAN
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