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CONSUMER BEHAVIOR OF DECISION MAKING ON MARKETING MIX ON FIVE STARS
ONE TAMBON ONE PRODUCT IN NONTHABURI PROVINCE
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ABSTRACT

The objectives of this study for behavior analysis on five star One Tambon
One Product, the results were found that most respondents chose to buy Chao
Guay. They spent about 101 — 200 Baht. The reason of buying was own consumption.
They had not planned to buy the One Tambon One Product before. They received
news from friends or relatives. Most of time of buying was on Saturday and in after
between 1 pm — 7.59 pm. Most respondents were influenced by friends or someone
that they know and most respondents were given the overall importance on
marketing at medium level and all factors were also overall at medium level.

From the hypothesis test, it was found that sex had positively relationship
with the behavior of buying decision on time of buying. Age and education had

positively relationship with the behavior of buying decision on type of product.
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Marriage status had positively relationship with the behavior of buying decision on
reason of buying. And occupation had positively relationship with the behavior of
buying product on reason of buying date of buying. Finally, different in consumer
average income per month had differently given an importance on marketing mix of
only one factor that was promotion.
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